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DDC Journal’s mission is to enlighten, 
engage and entertain its readers through 
thought-provoking content geared towards 
the senior-level construction and real estate 
business professional. By both print and 
online avenues, we strive to empower our 
readers in their efforts to gain valuable insight 
by showcasing notable projects and success 
stories, and highlighting strategic business 
and best-practice methodologies. For our 
advertisers, we look to promote a forum in 

which to showcase their work or product 
in front of a qualified, decision-making 
readership. In doing this, we target the 
people who influence purchasing decisions 
to provide the best return on investment for 
your advertisement.

The real estate and construction markets have 
been inching back to pre-recession levels, 
but the recovery is by no means complete-
that’s why it’s especially important to get 

insight into the industry from its leaders, 
those people who are surviving and thriving 
in a fast-changing business landscape.

DDC Journal (Design, Develop, Construct) is 
the magazine for those professionals with the 
vision to build North America. Each quarterly 
issue delivers expert information from the 
individuals and companies that are making 
their mark in a competitive industry.

All major market segments are covered, 
including commercial, industrial, office, mixed-
use, government and military, healthcare, 
education, hospitality, retail and residential. 

In addition to in-depth project and company 
case studies, DDC Journal provides insight 
into the latest topics and trends including 
green building, financial and market drivers, 
project financing and product advances.

Each of the market segments we feature 
carries with it its own set of challenges-and 
we specifically ask executives at each of the 
organizations what they are doing to overcome 
their unique challenges. In this way our case 
studies deliver a toolbox of information and 
insight geared to helping readers solve the 
challenges that affect their projects and the 
way they do business.

OUR 
MISSION



Q1 - SPRING 2026
Sales Deadline: 1/16/26
Copy Deadline: 1/23/26
Cover: Mixed-Use
Green Building: Bio-Based/Recycled Building Materials
Special Feature: TBD
Development Trends: Modular and Prefabricated Construction
US Focus: 
Metro Area Highlight:

Region: Midwest
Dallas-Fort Worth Metroplex

Canadian Focus: Province of Alberta

Q2 - SUMMER 2026
Sales Deadline: 4/17/26
Copy Deadline: 4/24/26
Cover: Transportation and Infrastructure
Green Building: On-Site Renewables
Special Feature: TBD
Development Trends: AI-Powered Tools and Predictive Analytics
US Focus: 
Metro Area Highlight:

Region: Southeast
Chicagoland Metro Area

Canadian Focus: Province of British Columbia

Q3 - FALL 2026
Sales Deadline: 7/17/26
Copy Deadline: 7/24/26
Cover: Green Building Issue
Green Building: Green Building Products & Trends
Special Feature: Sustainable and Carbon-Negative Materials
Development Trends: Green Technologies
US Focus: 
Metro Area Highlight:

Region: West
Miami Metro Area

Canadian Focus: Province of Quebec

Q4 - WINTER 2026
Sales Deadline: 10/16/26
Copy Deadline: 10/23/26
Cover: Multifamily
Green Building: Net-Zero Building
Special Feature: TBD
Development Trends: 3D Printing at Commercial Scale
US Focus: 
Metro Area Highlight:

Region: Northeast
NYC Metro Area

Canadian Focus: Province of Ontario

* Please note that Sales and Copy deadlines listed above are provisional and subject to change without 
notification by the publisher

DDC JOURNAL’S UNIQUE EDITORIAL FOCUS 
on senior executives makes your media buying activities easier, offering direct access to construction 

and real estate’s key players. We produce carefully targeted content to inspire and inform, reaching 

executives at a time when they are most involved and engaged.

EDITORIA
L 

CALENDAR



and insight geared toward helping you solve the challenges that aff ect your projects and the way 

you do business. You will also fi nd incisive and informative editorials that address lessons learned, 

government and policy issues surrounding the construction industry and how economic and other 

factors will impact business-making decisions over the next few years.
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The groups we tend to return to are the ones 
who share our passion for creating something unique—something we’re 
proud to walk into at the end of the day.”

-Michael Coolidge

cause guests return to places where they’ve 
had a memorable experience and feel a 
genuine connection to the product,” says 
Coolidge. “When it’s time to exit and sell the 
asset, we often receive a higher return be-
cause the quality of the asset is far superior 
to a lot of its comp set.”

BUILDING LASTING PARTNERSHIPS
For HRI Hospitality, successful development 
isn’t just about bricks and mortar—it’s about 
collaboration. The company places a strong 
emphasis on building meaningful relation-
ships with third-party partners who share 
their passion for excellence.

“Collaboration is core to what we do,” says 
Coolidge. “We often find ourselves work-
ing with the same groups over again—it’s a 
shared commitment to pushing each other 
and never settling.”

HRI Hospitality values partners who are will-
ing to challenge conventional thinking and 
strive for exceptional results. 

“The groups we tend to return to are the 
ones who share our passion for creating 
something unique—something we’re proud 
to walk into at the end of the day,” says 
Coolidge.

As HRI Hospitality continues to expand its 
portfolio and influence in the hospitality 
industry, it remains committed to creating 
distinctive, high-quality properties that en-

hance urban environments and deliver excep-
tional guest experiences. With its integrated 
approach, attention to detail and passion for 
innovation, HRI Hospitality is well-positioned 
to continue shaping the future of hospitality 
in America’s most dynamic cities. 

architecture 
interior architecture
master planning
space planning

esarch.com
615.329.9445  

ESa
ESa provides design services in architec-
ture, interior architecture, master planning 
and space planning. Founded in 1961 and 
located in the heart of Nashville, Tennes-
see, ESa serves clients in commercial, com-
munity + arts, education, healthcare, hos-
pitality, residential and senior living. With 
more than 13,500 projects completed and 
80 percent of our business from repeat 
clients, we listen and respond with creative 
solutions to design projects that inspire, 
sustain and improve the communities we 
serve. People and relationships are our 
greatest resources, and our service is our 
greatest commodity.

by Hykatt Nashville – Hotel Entry

by Hykatt Nashville – Lobby

by Hykatt Nashville – Terrace
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EACH ISSUE DELIVERS A TOOLBOX OF INFORMATION
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“We’re seeing many of the urban 
areas slow down, whereas the infi ll 

suburban areas and these new types 
of projects like build-to-rent single-

family and build-to-rent townhouses 
are being designed,” says Steve 

Fifi eld, Founder and CEO of Fifi eld 
Companies. “Ten years ago, we were 

building for the Millennials and we 
were building urban apartments and 

lots of studios and one-bedrooms. 
Now, the Millennials are aging out 

and they’re coupling up, they’re 
having families—yet at the same time, 

their preferences for owning versus 
renting are diff erent. There’s been 

a shift  toward rentals by these older 
Millennials, which is driving the extra 

demand in the build-to-rent area.”

www.ddcjournal.com
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PRISM CAPITAL PARTNERS
Three new developments in New Jersey 
demonstrate developer’s post-pandemic pivot
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“Healthcare is ever-changing, and the 
needs for the fit-out of the building 
have evolved since inception,” says 

Chuck Richmond, Operations Director 
for Consigli. “There’ve been a couple of 

changes in programming to better suit 
the community. Being flexible through 
design has allowed Northwell to make 

some changes to better suit the needs 
of the facility and the community.”

www.ddcjournal.com
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SKYCORE BUILDERS
New York construction company celebrates recent and upcoming 
completion of mixed-use residential properties around NYC
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“When we think about these lifestyle communities, 
what we strive to do is create an environment 

and the associated programming so that there’s 
something for everybody in the family. They’re not 
men’s golf clubs. They’re not spa-focused. They’re 

not a place where food is the most important 
thing,” says Mark Enderle, Partner of Storied 

Development. “But in all of those places, for all of 
those diff erent amenities, the golf has to be the 

best golf it can possibly be. The food has to be the 
best food it can possibly be. The spa experience has 

to be the best spa experience that it can possibly 
be. Each individual amenity with its associated 

programming strives to be the best it can be. That’s 
what makes it a community. Everybody in the 

family—whether they’re 12 years old, 32 years old, or 
72 years old—there’s something for them.”

“When we think about these lifestyle communities, 
what we strive to do is create an environment 

and the associated programming so that there’s 
something for everybody in the family. They’re not 
men’s golf clubs. They’re not spa-focused. They’re 

not a place where food is the most important 
thing,” says Mark Enderle, Partner of Storied 

Development. “But in all of those places, for all of 
those diff erent amenities, the golf has to be the 

best golf it can possibly be. The food has to be the 
best food it can possibly be. The spa experience has 

to be the best spa experience that it can possibly 
be. Each individual amenity with its associated 

programming strives to be the best it can be. That’s 
what makes it a community. Everybody in the 

family—whether they’re 12 years old, 32 years old, or 
72 years old—there’s something for them.”

www.ddcjournal.com
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SJP PROPERTIES
Two New Jersey commercial developments off er 
innovation and a positive impact on local communities

INOVA 
Nonprofi t expands healthcare system in Northern Virginia 
through new hospitals, cancer centers and outpatient facilities
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SJP PROPERTIES
Two New Jersey commercial developments off er 
innovation and a positive impact on local communities

INOVA 
Nonprofi t expands healthcare system in Northern Virginia 
through new hospitals, cancer centers and outpatient facilities 

Spring 2025

“When constructing a project of this 
size that connects a new hospital 
to the existing campus, there are 

endless moving pieces to coordinate 
to ensure that work progresses 

with as limited disruption to care 
as possible,” says Joshua Strugatz, 

Chief Campus Transformation 
Offi  cer at White Plains Hospital. 

“Communication is key. We have a 
great team assembled, and we made 
sure to bring in our elected offi  cials 

and community partners early in the 
process to secure their support and 

keep them informed along the way.”

www.ddcjournal.com
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MERIDIAN ENERGY GROUP
Gas and oil company wins accolades in 
sustainability for building world’s fi rst net-zero 
carbon crude oil refi nery

MERIDIAN ENERGY GROUP
Gas and oil company wins accolades in 
sustainability for building world’s fi rst net-zero 
carbon crude oil refi nery

METROPOLITAN NASHVILLE 
AIRPORT AUTHORITY
Nashville airport receives additional $3 billion in 
improvements following landmark expansion program

METROPOLITAN NASHVILLE 
AIRPORT AUTHORITY
Nashville airport receives additional $3 billion in 
improvements following landmark expansion program

WHITE PLAINS 
HOSPITAL

P 78

WHITE PLAINS 
HOSPITAL

P 78

Summer 2025



EDITORIAL SNAPSHOT
• Advanced Power + Bechtel Infrastructure
• Allegheny County Airport Authority
• Allied Properties REIT
• AMLI Residential
• ArquitectonicaGeo
• Aspen Ridge Homes
• Atlanta Public Schools
• Avalon Bay
• Axiom Builders
• BC Contracting
• Berkeley Investments
• Brennan Investment Group
• Broad Street Realty
• Brock University
• Caldwell & Walsh
• Carbonleo
• Castle & Cooke Homes Hawai’i
• Chicago Department of Aviation
• City of Savannah
• City of Toronto
• Clancy and Theys
• Clarius Partners
• Collecdev
• Commercial Development Company
• Con-Real
• Crescent Communities
• EllisDon
• Exeter Property Group
• Fifi eld Companies
• Florida Municipal Power Agency
• Foulger-Pratt
• Fortuna Collection
• Gensler
• Graham Commuter Rail Solutions
• Greater Orlando Aviation Authority
• Harbor Bay Real Estate Advisors
• Harwood International
• Hathaway Dinwiddie Construction Co
• Hawkins Construction
• Hendricks Commercial Properties
• High Real Estate Group
• Hines
• Hourigan
• Houston Airport System
• Hunt Southwest
• Indiana University Health
• Inhouse by Beaverbrrok
• Integra Construction
• ITC Construction

• James G Davis Construction Corp
• Joseph P Kennedy Enterprises
• Kessler Collection
• Koss Design + Build
• Kraus-Anderson
• LanTree Developments
• Lark Group
• Lowe Property Group
• LS Power
• Magil Construction Est du Canada Inc.
• MedCore Partners
• Mill Creek Residential
• Miller Commerce
• North Carolina Turnpike Authority
• Oak View Group
• Orr Partners
• Pace Lynch
• PathStone Corporation
• PCL Construction
• Post Road Residential
• Powering Chicago
• Related Beal
• Related Hudson Yards
• Richardson Construction
• Risland Holdings
• Rize Alliance Properties
• RMT Construction & Development Group
• Santa Clara Unifi ed School District
• Saunders Hotel Group
• Scheels
• Senior Lifestyle Corporation
• Skanska/HJ Russel
• Skogman Realty
• Skycore Builders
• SmithGroup
• St. Luke’s University Health Network
• Sun Communities, Inc.
• Swinerton
• Thrive Companies
• Touchmark Senior Living
• Trammell Crow
• TriPointe Homes
• United Group of Companies
• University of Arkansas for Medical Sciences
• University of Central Arkansas
• University of Tennesse
• Walsh Construction
• Westdale
• Wood Partners

WE’RE FOCUSED ON PROVIDING YOU,
the industry professional, knowledge and information about individuals and companies in 

the market who are making big strides in all aspects of construction. 
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By applying its scale, capacity, operational sys-
tems and construction know-how to this emerg-
ing construction segment, Graham seeks to 
support North America’s adoption of mass tim-
ber and be a solid and reliable partner for any 
clients seeking to build mass timber projects.

BUILDING THE PORTFOLIO
Mass timber construction has been used for 
some time across Europe, with international 
consultants, producers and installers devel-
oping the approaches and systems necessary 
to make mass timber cost-effective, high-per-
forming and safe for buildings of all kinds. The 
technology has also existed in North America 
for some time, but it’s only relatively recently 
that it has become a serious focus of attention. 
The building approach has increasingly ap-
pealed to a variety of clients, both public and 
private, that see the methodology’s benefits.

Primarily, mass timber is a sustainable ap-
proach that significantly decreases the embod-
ied carbon of a structure compared to other 
materials like concrete and steel. Mass timber 
is a naturally growing material that doesn’t 
produce large amounts of carbon dioxide to 
be turned into a construction material. It’s also 
biodegradable and recyclable. All of these 
things appeal greatly to organizations looking 
to fulfill sustainability targets and minimize the 
carbon footprint of the buildings they develop. 
During production and installation, mass tim-
ber also reduces traffic volume, is much lighter 
than conventional materials, requires fewer 
workers on-site and can be built faster—result-
ing in time and cost savings on many projects.
Although the benefits are plentiful, mass tim-
ber is still an evolving approach. Mass timber 

has typically been used for building compo-
nents like feature roofs or building canopies 
made of glulam. Advancements in production 
and installation methodology have helped 
mass timber materials span larger distances, 
bear heavier loads and be more resilient to fire, 
allowing for full-building mass timber construc-
tion. As organizations learn more about mass 
timber’s benefits—and municipalities adjust 
building codes to allow greater applications 
of the material—more and more project lead-
ers are inquiring about full-facility mass timber 
construction. It’s this market that Graham is 
pursuing.

Already, the company has several whole-build-
ing mass timber projects under its belt, and it’s 
bidding for more that will emerge in the com-
ing years. One of these facilities will open later 
in 2025: The Lawson Centre for Sustainabil-
ity at Trinity College in Toronto. This 165,000 
square-foot academic and residential facility 
will host new student housing and academic 
and common spaces, including a dining venue 
and rooftop urban farm. The four-story mass 
timber structure uses concrete foundations, 
cores and select slabs for structural bracing but 
is primarily built with CLT floor slabs, exposed 
CLT wall and façade panels and glulam beams 
and columns. 

Another project, the new Cameron Community 
Centre and Library, is just getting started, with 
completion expected in late 2027. This will be 
a 213,000 square-foot replacement facility for 
the City of Burnaby, encompassing a library, 
an aquatic center, gymnasiums, fitness facili-
ties, childcare areas and outdoor entertainment 
spaces. The two-story structure will be built with 

Graham Construction, a Canadian-based construction solutions pro-
vider, is deepening its experience in the mass timber construction 
market—eager to meet evolving industry trends and pave a path to-
ward a more sustainable future.

Graham is an employee-owned general contracting company operat-
ing across North America in all sectors of construction, with revenues 
approaching $5 billion annually. The firm brings over nine decades 
of expertise to building projects of all kinds, demonstrating a legacy 
of consistent success and evolution in the changing world. Now, its 
team is working to expand its expertise in emerging green construc-
tion technologies like mass timber.

In an effort to expand its company-wide knowledge on the practice, 
Graham has brought on board Sustainability Manager Buildings Radek 
Pilarski, who has years of experience working on sustainable building 
practices across Europe and North America. Pilarski is now part of 
Graham’s Shared Services Buildings division, supporting the firm’s 
work with specialist knowledge across all phases of project delivery.

“I’m looking into green buildings for Graham. I bring a lot of hands-on 
experience from other parts of the world where this topic has been 
explored in great depth, but I’m also researching the latest local and 
international developments and helping Graham to connect the dots. 
The point is to understand what the new technologies, codes and 
standards mean for us and make us better at working with our client 
teams and trade partners,” Pilarski says. “The growing green build-
ings focus within the industry is opening new markets, like deep en-
ergy retrofits or mass timber projects. But it also means that we have 
to learn and evolve.”

SUSTAINABILITY 
MANAGER BUILDINGS
Radek Pilarski

Graham Construction

LOCATION
Calgary, Alberta

Embracing Sustainable 
Construction

Leading North America construction services 
firm expands involvement in the mass 

timber market

Cameron Community Centre and Library
Burnaby, BC, Canada

Google 1265 Borregas
Sunnyvale, CA, USA

Photo Credit: Mark Wickens

Google 1265 Borregas
Sunnyvale, CA, USA
Photo Credit: Ema Peter
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The following conditions apply to every advertisement submitted to Avenir 
Publishing:

No change to these terms is valid unless Avenir Publishing expressly 
agrees in a signed writing. All representations to the advertiser or agency 
are included within this document. The state and federal courts located in 
Chicago, Illinois shall provide exclusive jurisdiction and venue over any claim 
regarding this agreement, unless both parties agree to arbitration. The laws 
of the state of Illinois shall be applicable to all contracts performed completely 
within Illinois.

Avenir Publishing may refuse to publish any advertisement at its own 
discretion for reasons including, but not limited to, content Avenir Publishing 
believes subscribers may fi nd objectionable. If Avenir Publishing refuses to 
publish an advertisement, the advertiser must pay for advertising previously 
published as though the entire order were completed. 

Any advertisement that Avenir Publishing believes may cause confusion 
in subscribers as to whether the content is an advertisement must be 
clearly labeled as an advertisement, and Avenir Publishing may insert 
“ADVERTISEMENT” as Avenir Publishing believes is necessary.

Advertiser shall only use advertisements for its own organization, product, 
or service. Only Avenir Publishing can authorize the use of advertising space. 
An advertisement accepted by Avenir Publishing is not an endorsement of the 
advertiser or any claims therein. 

Requests for placement and positioning may be honored, but any 
restrictions are subject to Avenir Publishing‘s discretion unless the advertiser 
has paid for a specifi c placement. If the advertiser cancels any order, fails to 
fulfi ll an order, or Avenir Publishing reasonably believes that the advertiser 
will fail to fulfi ll an order, the advertiser must pay any discounts on previously 
published advertisements. If the advertiser fails to provide their artwork in a 
timely manner, Avenir Publishing reserves the right to submit the advertisement 
copy on behalf of the client.

Orders for front covers, back covers, and single insertions cannot be 
cancelled. All other advertisements cannot be cancelled within 30 days of 
the closing date (e.g. closing date is May 31, cancellation must occur prior to 
May 1). Advertiser is responsible any costs, including services and materials, 
relating to the advertisement incurred prior to cancellation.

Orders for advertisements submitting diff erent rates than those listed in this 
media kit may be changed to refl ect the rates in this media kit, and advertiser 
will be charged accordingly.

Interest will be charged the lesser of the highest legal rate on past due 
balances or 2% per month beginning 30 days from the date of the invoice. 
Advertiser agrees to pay costs, including attorney’s fees, necessary to collect 
any unpaid charge for any advertisement.

In the event any third parties are employed to collect any outstanding 
monies owed by said business the undersigned agrees to pay reasonable 
collection costs, including attorney fees, whether or not litigation has 
commenced, and all costs of litigation incurred.

By submitting an advertisement, advertiser represents that the content 
submitted does not violate any applicable law. Advertiser agrees jointly 
and severally to indemnify and hold harmless Avenir Publishing against any 
action, liability, loss, claim, or any other expense, including attorney’s fees, 
incurred by Avenir Publishing due to receiving, possessing, copying, printing, 
distributing, or any dissemination of material supplied by, or created for and 
approved by, the advertiser.

If Avenir Publishing makes an error or omission in an advertisement, the 
damage owed by Avenir Publishing is limited to the amount paid for said 
advertisement. The advertiser may only receive a refund if the advertiser has 
submitted or approved a proof of the advertisement, and the proof diff ers from 
the advertisement. The advertiser is responsible for the production quality of 
materials submitted to Avenir Publishing, and the advertiser is responsible for 
any charges resulting from changes made to submitted materials necessitated 
by advertiser’s failure to meet Avenir Publishing‘s specifi cations listed in this 
media kit. The advertiser must notify Avenir Publishing of any error within 30 
days of receiving an invoice.

All orders placed by an agency acting with authority, bind the advertiser and 
agency, including any legal obligations relating to the advertisement. Avenir 
Publishing may bill either advertiser or agency. Billing the agency serves as 
notice to advertiser. Joint and several liability shall not be limited by agency 
receiving the bill. Advertiser’s liability to Avenir Publishing is not discharged by 
paying agency. Disputes between advertiser and agency shall not aff ect the 
rights of Avenir Publishing.

Avenir Publishing owns any copyright in any advertisement it creates, and 
the copyrighted material may not be used by anyone but Avenir Publishing 
without Avenir Publishing‘s prior written consent. All advertisements may be 
reproduced by Avenir Publishing in any form of media the issue appears in, 
whether the issue is reproduced in whole or in part. 
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• ACS Infrastructure Canada, Inc
• AECOM
• AECOM Tishman
• Aecon Infrastructure
• Algoma Central Corporation
• Amec Foster Wheeler
• BancorpSouth Insurance Services, Inc.
• Bank of Montreal
• Beton Prefabrique Du Lac
• Bird Construction
• Black & McDonald Limited
• Blum Consulting Engineers, Inc.
• Bohler Engineering
• BR+A Consulting Engineers
• Brasfi eld & Gorrie
• Cappelli Organization
• CBRE
• CHANDOS
• CertainTeed Gypsum Canada
• City Real Estate Advisors, Inc.
• Coats Rose
• Cohn Reznick
• Curran Architecture
• CVR Associates
• Domain Communities
• Dow Solar
• Edgewood Management
• EllisDon Corporation
• Everyday Energy
• Facchina Construction
• Farmer, Fuqua & Huff , P.C.
• First American Title Insurance Company
• Flatiron
• Foster Pepper PLLC
• George K. Baum & Company
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• Ohio Capital Corporation
• Opus Design Build
• PCL Civil Constructors
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• PlanWorks Architecture Inc.
• Plaza Construction
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• Quanta Power
• Red Capital Group
• Red Stone Equity
• Residential Title
• RKR Construction Company
• Sabak, Wilson & Lingo, Inc.
• Shutts & Bowen
• Skanska USA Building Inc.
• Stacy and Witbeck
• Stadler Rail AG
• SunTrust Bank
• TCF Bank
• TD Bank
• Telus
• Turner Construction Co
• The Arker Companies
• The Core Companies
• The Richman Group
• The Weitz Company
• tvsdesign
• Union Savings Bank
• Urban Quotient
• US Bank Commercial Real Estate
• Valbridge Property Advisors
• W.E. O’Neil Construction Company
• Walbridge
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• Wells Fargo
• Winthrop & Weinstine, P. A.
• Wisconsin Housing Preservation Corporation
• WSP Parsons Brinckerhoff 
• Yardi Systems
• Ysrael A. Seinuk, P.C.
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baggage handling system through in-
novative, market-leading technology 
from Leonardo U.S. Automation.

The renovations span approximately 
266,700 square feet across the exist-
ing terminal. Hobby Airport expects 
to unveil the new facilities by March 
2027.

TACKLING THE FIRST PHASE
Before they could go vertical, the 
project team had to work through 
months of preconstruction. Hensel 
Phelps spent the second half of 2024 
moving earth, relocating utilities and 
preparing to lay down the concrete 
slab foundations. But in order for 
crews to relocate the utilities, they 
had to find them. Hensel Phelps Proj-
ect Manager Andrew Minnick can 
attest that searching for utilities isn’t 
the easiest task.

“Locating and finding all the unknown 
utilities was probably one of the big-
gest challenges during our under-
ground phase,” Minnick says. “You 
have good documentation from the 
airport, but nothing’s ever perfect. 
We are doing our due diligence to en-
sure that we don’t hit any utility that 
would have an effect on the airport, 
or surrounding stakeholders.”

However, this challenge does come 
with a bright side. Roughly 10 years 
ago, Hobby Airport completed a 
master plan that included a central 
utility plant. The plant would not only 
support this current expansion, but 
future expansions, as well. The capac-

Pictured: Hobby Airport Expansion and Modernization

Collaboration that drives real 
results. Partner with us and let’s 
build something great together!

graniteconstruction.com

Proud to partner with Hensel Phelps 
for more than two decades.

A Houston-based airport is gaining attention on the world stage. Over 
the past decade, more passengers have been flying to and from Wil-
liam P. Hobby International Airport. That volume has ramped up even 
more in the years following the COVID-19 pandemic.

To support the rise of international travel, leading contractor Hensel 
Phelps Construction is pursuing one of the largest terminal renova-
tions in Houston history. The contractor was awarded the project by 
Southwest Airlines and the Houston Airport System, which are the of-
ficial owners of the project.

The William P. Hobby Airport West Concourse Expansion project will 
deliver a new screening facility that allows TSA workers to scan more 
bags in a shorter amount of time. The airport’s west concourse is 
expanding, too, with the addition of one international gate and six 
domestic gates. Hensel Phelps plans to introduce a more efficient 

Hensel Phelps

PROJECT MANAGER
Andrew Minnick

LOCATION
Austin, Texas

New Tech Takes Flight
Nationally renowned general contractor introduces new airport technology 

through its latest terminal renovation project

BUILDING VALUE TOGETHER
Granite Construction is proud to have a long 
history of partnering with Hensel Phelps. 
For more than two decades, we have col-
laborated with HP on projects ranging from 
military facilities in California and Guam, to 
transit in Washington state, to sports and 
entertainment venues in Arizona, and now 
civilian airports in Texas. From data centers 
to terminals, railways to dams, from com-
plex infrastructure to minor construction, 
high-value partnerships power our projects 
and fuel our mission to build a better world 
together. The future of infrastructure is col-
laborative, and we have what it takes to make 
your project a success. If you are looking for 
your next partner, take a look at what we can 
do at graniteconstruction.com.

Locating and finding all the 
unknown utilities was probably one of the biggest 
challenges during our underground phase.”
-Andrew Minnick

Departures Curbside Canopy and Clerestory

“When we think about these lifestyle communities, 
what we strive to do is create an environment 

and the associated programming so that there’s 
something for everybody in the family. They’re not 
men’s golf clubs. They’re not spa-focused. They’re 

not a place where food is the most important 
thing,” says Mark Enderle, Partner of Storied 

Development. “But in all of those places, for all of 
those diff erent amenities, the golf has to be the 

best golf it can possibly be. The food has to be the 
best food it can possibly be. The spa experience has 

to be the best spa experience that it can possibly 
be. Each individual amenity with its associated 

programming strives to be the best it can be. That’s 
what makes it a community. Everybody in the 

family—whether they’re 12 years old, 32 years old, or 
72 years old—there’s something for them.”
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“We’re seeing many of the urban 
areas slow down, whereas the infi ll 

suburban areas and these new types 
of projects like build-to-rent single-

family and build-to-rent townhouses 
are being designed,” says Steve 

Fifi eld, Founder and CEO of Fifi eld 
Companies. “Ten years ago, we were 

building for the Millennials and we 
were building urban apartments and 

lots of studios and one-bedrooms. 
Now, the Millennials are aging out 

and they’re coupling up, they’re 
having families—yet at the same time, 

their preferences for owning versus 
renting are diff erent. There’s been 

a shift  toward rentals by these older 
Millennials, which is driving the extra 

demand in the build-to-rent area.”
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