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MISSION
statement
DDC Journal’s mission is to enlighten, engage and entertain its readers through
thought-provoking content geared towards the senior-level construction and
real estate business professional. By both print and online avenues, we strive
to empower our readers in their efforts to gain valuable insight by showcasing
notable projects and success stories, and highlighting strategic business and
best-practice methodologies. For our advertisers, we look to promote a forum in
which to showcase their work or product in front of a qualified, decision-making
readership. In doing this, we target the people who influence purchasing
decisions to provide the best return on investment for your advertisement.
The real estate and construction markets have been inching back to prerecession levels, but the recovery is by no means complete-that’s why it’s
especially important to get insight into the industry from its leaders, those
people who are surviving and thriving in a fast-changing business landscape.
DDC Journal (Design, Develop, Construct) is the magazine for those
professionals with the vision to build North America. Each quarterly issue
delivers expert information from the individuals and companies that are making
their mark in a competitive industry.
All major market segments are covered, including commercial, industrial, office,
mixed-use, government and military, healthcare, education, hospitality, retail
and residential. In addition to in-depth project and company case studies,
DDC Journal provides insight into the latest topics and trends including green
building, financial and market drivers, project financing and product advances.
In just the past year we’ve covered major players like Lennar Urban, PCL,
Colliers International, EllisDon, Gensler, Hines, Hoffman Construction, Turner
Construction, CenterCal Properties, and Skanska, to name a few. We’ve
featured many other exceptional companies, from well-known giants to up-andcomers, regardless of their market specialism.
Each of the market segments we feature carries with it its own set of
challenges-and we specifically ask executives at each of the organizations what
they are doing to overcome their unique challenges. In this way our case studies
deliver a toolbox of information and insight geared to helping readers solve the
challenges that affect their projects and the way they do business.
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DDC JOURNAL’S UNIQUE EDITORIAL FOCUS
on senior executives makes your media buying activities easier, offering direct access to construction
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executives at a time when they are most involved and engaged.
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Success in the Circle City

Indianapolis-based Browning Investments has

four major office parks and multiple corporate

established quite a strong reputation over the
past 40 years throughout Indiana—and par-

campuses in excess of 20 office buildings in
that area alone.”

ticularly in the Indianapolis metro area.
WORKING WITH PURDUE

With $2 billion in assets, firm relies on experience, strong reputation and firm grasp on the city’s needs

Starting by developing Class A office space,

Purdue University, located in West Lafayette,

the firm has since expanded its expertise to
constructing industrial distribution warehouse

Indiana, recently partnered with Browning to
develop a $1.2 billion research district on the

parks, healthcare centers, higher education
buildings and mixed-use properties.

west side of the campus. The 450-acre parcel of
land will feature educational and research space,
along with commercial and residential buildings.

Vice President of Real Estate Development,

AWARD-Winning Design

James Browning, believes the company has
achieved success in Indianapolis because the
local business has a firm grasp on the city’s
construction needs. Notable projects in the
greater Indianapolis area include the National
Collegiate Athletic Association (NCAA) head-

Browning was brought on to serve as master
developer for the effort.
“This is a tremendous long-term opportunity
to develop several million square feet across
a full spectrum of property types,” said Adam

quarters, Thomson Consumer Electronics
North American Headquarters, and several

Chavers, Senior Vice President of Development of Browning, in a recent news release.

high-rise buildings downtown, such as 300 N
Meridian and the Capital Center Building.

“The vision is large enough that Browning and
other developers will be executing vertical development over the next 15 to 20 years.”

“We pioneered the Class A office construction at Meridian Corridor in the north suburbs,” Browning says. “We have constructed

MIXED-USE URBAN INFILL
Broad Ripple is a vibrant neighborhood on

Browning Investments, LLC
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“We pride ourselves in developing
unique, class A oﬃce space,” says
Kevin Dyball, Vice President of
Construction for The John Buck
Company. “Park Tower ﬁts in well
with a lot of the trophy oﬃce
buildings we have done in the past.”

“It’s a very complicated project,”
says Bill Darden, Principal
at Darden & Company and
the Project Executive for
the stadium. “It’s the most
complicated, I believe, for any
team member that we’re working
with, whether it’s the designers,
the engineers, the contractor,
the developer or ourselves. But
the really great news is that with
that complication there is going
to be the most incredible, most
iconic stadium out there.”

“We identify areas that may be
enhanced and strive for the best
updates to a neighborhood,”
says Ron Weinstock, Executive
Vice President of Development
and Construction for Elad
Canada. “That gives us a business
opportunity to buy land for a
reasonable cost and use our
expertise to effectively engage
the city, while understanding the
need for redevelopment and
its particular demands.”
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SETON HEALTHCARE FAMILY

CITY OF OTTAWA

New Medical Center will be a stateof-the-art learning hospital with
a focus on advanced healthcare
technology

Modern transit system has been a
long time coming for residents of
Canada’s capital city
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JBB COMMERCIAL DESIGN, INC.
Julie Browning Bova, owner of JBB COMMERCIAL DESIGN, INC., and her team are
proud to be recognized as an integral part
in the development of The Coil, and wish to
congratulate Browning Investments on their
outstanding contributions to both the construction industry and community advancement. With more than 30 years in the design
industry, Julie values the partnerships that
she has formed with Browning Investments
and Sheehan Companies, and looks forward
to the continued collaboration of creating a
shared vision.

www.juliebrowningbova.com
800.522.2985

WINTER 2016

WINTER 2016

DDCJOURNAL.COM

53

WE’RE FOCUSED ON PROVIDING YOU,

the industry professional, knowledge and information about individuals and companies in
the market who are making big strides in all aspects of construction.
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New 58-story tower to be tallest
residential building in downtown
Austin, Texas
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Consulting firm leverages experience,
technology to reduce developers’
costs

VICE PRESIDENT OF
REAL ESTATE DEVELOPMENT

CUSHMAN & WAKEFIELD
Cushman & Wakefield is proud of our continued partnership with Browning Investments. Browning is an outstanding leader
in our community who creates multifaceted,
Class A developments throughout the
state. Working with the Browning team is
insightful and enjoyable. We appreciate the
confidence they place in us to bring value
to their developments. Cushman & Wakefield is a leading global real estate services
firm that helps clients transform the way
people work, shop, and live. Learn more at
cushmanwakefield.com.

H
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DEDICATED TO THOSE WHO DESIGN, DEVELOP AND CONSTRUCT,
DDC Journal is the title for those with the vision to build North America. The modern construction market
constantly challenges those at the heart of the industry to perform to ever-higher levels at each stage of
the project process.
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The following conditions apply to every advertisement submitted to Avenir
Publishing:
No change to these terms is valid unless Avenir Publishing expressly
agrees in a signed writing. All representations to the advertiser or agency
are included within this document. The state and federal courts located in
Chicago, Illinois shall provide exclusive jurisdiction and venue over any claim
regarding this agreement, unless both parties agree to arbitration. The laws
of the state of Illinois shall be applicable to all contracts performed completely
within Illinois.
Avenir Publishing may refuse to publish any advertisement at its own
discretion for reasons including, but not limited to, content Avenir Publishing
believes subscribers may find objectionable. If Avenir Publishing refuses to
publish an advertisement, the advertiser must pay for advertising previously
published as though the entire order were completed.
Any advertisement that Avenir Publishing believes may cause confusion
in subscribers as to whether the content is an advertisement must be
clearly labeled as an advertisement, and Avenir Publishing may insert
“ADVERTISEMENT” as Avenir Publishing believes is necessary.
Advertiser shall only use advertisements for its own organization, product,
or service. Only Avenir Publishing can authorize the use of advertising space.
An advertisement accepted by Avenir Publishing is not an endorsement of the
advertiser or any claims therein.
Requests for placement and positioning may be honored, but any
restrictions are subject to Avenir Publishing‘s discretion unless the advertiser
has paid for a specific placement. If the advertiser cancels any order, fails to
fulfill an order, or Avenir Publishing reasonably believes that the advertiser
will fail to fulfill an order, the advertiser must pay any discounts on previously
published advertisements. If the advertiser fails to provide their artwork in a
timely manner, Avenir Publishing reserves the right to submit the advertisement
copy on behalf of the client.
Orders for front covers, back covers, and single insertions cannot be
cancelled. All other advertisements cannot be cancelled within 30 days of
the closing date (e.g. closing date is May 31, cancellation must occur prior to
May 1). Advertiser is responsible any costs, including services and materials,
relating to the advertisement incurred prior to cancellation.
Orders for advertisements submitting different rates than those listed in this
media kit may be changed to reflect the rates in this media kit, and advertiser
will be charged accordingly.

Interest will be charged the lesser of the highest legal rate on past due
balances or 2% per month beginning 30 days from the date of the invoice.
Advertiser agrees to pay costs, including attorney’s fees, necessary to collect
any unpaid charge for any advertisement.
In the event any third parties are employed to collect any outstanding
monies owed by said business the undersigned agrees to pay reasonable
collection costs, including attorney fees, whether or not litigation has
commenced, and all costs of litigation incurred.
By submitting an advertisement, advertiser represents that the content
submitted does not violate any applicable law. Advertiser agrees jointly
and severally to indemnify and hold harmless Avenir Publishing against any
action, liability, loss, claim, or any other expense, including attorney’s fees,
incurred by Avenir Publishing due to receiving, possessing, copying, printing,
distributing, or any dissemination of material supplied by, or created for and
approved by, the advertiser.
If Avenir Publishing makes an error or omission in an advertisement, the
damage owed by Avenir Publishing is limited to the amount paid for said
advertisement. The advertiser may only receive a refund if the advertiser has
submitted or approved a proof of the advertisement, and the proof differs from
the advertisement. The advertiser is responsible for the production quality of
materials submitted to Avenir Publishing, and the advertiser is responsible for
any charges resulting from changes made to submitted materials necessitated
by advertiser’s failure to meet Avenir Publishing‘s specifications listed in this
media kit. The advertiser must notify Avenir Publishing of any error within 30
days of receiving an invoice.
All orders placed by an agency acting with authority, bind the advertiser and
agency, including any legal obligations relating to the advertisement. Avenir
Publishing may bill either advertiser or agency. Billing the agency serves as
notice to advertiser. Joint and several liability shall not be limited by agency
receiving the bill. Advertiser’s liability to Avenir Publishing is not discharged by
paying agency. Disputes between advertiser and agency shall not affect the
rights of Avenir Publishing.
Avenir Publishing owns any copyright in any advertisement it creates, and
the copyrighted material may not be used by anyone but Avenir Publishing
without Avenir Publishing‘s prior written consent. All advertisements may be
reproduced by Avenir Publishing in any form of media the issue appears in,
whether the issue is reproduced in whole or in part.
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“It’s a very complicated project,”
says Bill Darden, Principal
at Darden & Company and
the Project Executive for
the stadium. “It’s the most
complicated, I believe, for any
team member that we’re working
with, whether it’s the designers,
the engineers, the contractor,
the developer or ourselves. But
the really great news is that with
that complication there is going
to be the most incredible, most
iconic stadium out there.”
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while ensuring an ‘evergreen’ nature to the coverage by guaranteeing
three months coverage in print and a year’s coverage online.
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