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MISSION 
statement

DDC Journal’s mission is to enlighten, engage and entertain its readers through 
thought-provoking content geared towards the senior-level construction and 
real estate business professional. By both print and online avenues, we strive 
to empower our readers in their efforts to gain valuable insight by showcasing 
notable projects and success stories, and highlighting strategic business and 
best-practice methodologies. For our advertisers, we look to promote a forum in 
which to showcase their work or product in front of a qualified, decision-making 
readership. In doing this, we target the people who influence purchasing 
decisions to provide the best return on investment for your advertisement.

The real estate and construction markets have been inching back to pre-
recession levels, but the recovery is by no means complete-that’s why it’s 
especially important to get insight into the industry from its leaders, those 
people who are surviving and thriving in a fast-changing business landscape.

DDC Journal (Design, Develop, Construct) is the magazine for those 
professionals with the vision to build North America. Each quarterly issue 
delivers expert information from the individuals and companies that are making 
their mark in a competitive industry.

All major market segments are covered, including commercial, industrial, office, 
mixed-use, government and military, healthcare, education, hospitality, retail 
and residential. In addition to in-depth project and company case studies, 
DDC Journal provides insight into the latest topics and trends including green 
building, financial and market drivers, project financing and product advances.

In just the past year we’ve covered major players like Lennar Urban, PCL, 
Colliers International, EllisDon, Gensler, Hines, Hoffman Construction, Turner 
Construction, CenterCal Properties, and Skanska, to name a few. We’ve 
featured many other exceptional companies, from well-known giants to up-and-
comers, regardless of their market specialism.

Each of the market segments we feature carries with it its own set of 
challenges-and we specifically ask executives at each of the organizations what 
they are doing to overcome their unique challenges. In this way our case studies 
deliver a toolbox of information and insight geared to helping readers solve the 
challenges that affect their projects and the way they do business.



DDC JOURNAL’S UNIQUE EDITORIAL FOCUS 
on senior executives makes your media buying activities easier, offering direct access to construction 

and real estate’s key players. We produce carefully targeted content to inspire and inform, reaching 

executives at a time when they are most involved and engaged.

Q1 - SPRING 2017
Sales Deadline: 3/6/17
Copy Deadline: 3/13/17
Cover: Commercial / Industrial
Green Building: Architecture 2030 Challenge
Special Feature: Western Canada Construction Showcase
Development Trends: Mixed-Use/Retail/Shopping Center Trends
US Regional Focus: Western US
Canadian Focus: Western Canada

Q2 - SUMMER 2017
Sales Deadline: 6/5/17
Copy Deadline: 6/12/17
Cover: Residential / Multifamily Issue
Green Building: Retrofitting Existing Buildings
Special Feature: TOD Developments
Development Trends: Millennials and Homeownership
US Regional Focus: Midwestern US
Canadian Focus: Manitoba and Saskatchewan

Q3 - FALL 2017
Sales Deadline: 9/4/17
Copy Deadline: 9/11/17
Cover: Green Building Issue
Green Building: The Definitive Green Building Products
Special Feature: Net-Zero Building
Development Trends: Green Building Trends
US Regional Focus: Alternatives to LEED Certification (Green 

Globes, BREEAM, etc.)
Canadian Focus: Why CaGBC Credentials Matter

Q4 - WINTER 2017
Sales Deadline: 12/4/17
Copy Deadline: 12/11/17
Cover: Education / Institutional Issue
Green Building: Sustainable Pedagogical Environments
Special Feature: Eastern Canada Construction Showcase
Development Trends: America's Aging Infrastructure
US Regional Focus: Eastern US
Canadian Focus: Eastern Canada

EDITORIAL 
calendar



EACH ISSUE DELIVERS A TOOLBOX OF INFORMATION 
and insight geared toward helping you solve the challenges that affect your projects and the way 

you do business. You will also find incisive and informative editorials that address lessons learned, 

government and policy issues surrounding the construction industry and how economic and other 

factors will impact business-making decisions over the next few years.

WE’RE FOCUSED ON PROVIDING YOU,
the industry professional, knowledge and information about individuals and companies in 

the market who are making big strides in all aspects of construction. 
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SETON HEALTHCARE FAMILY
New Medical Center will be a state-
of-the-art learning hospital with 
a focus on advanced healthcare 
technology

CDK ENTERPRISES
Consulting fi rm leverages experience, 
technology to reduce developers’ 
costs

“We pride ourselves in developing 
unique, class A offi  ce space,” says 

Kevin Dyball, Vice President of 
Construction for The John Buck 

Company. “Park Tower fi ts in well 
with a lot of the trophy offi  ce 

buildings we have done in the past.”

www.ddcjournal.com
WINTER 2016
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technology to reduce developers’ 
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Winter 2016

CITY OF OTTAWA
Modern transit system has been a 
long time coming for residents of 
Canada’s capital city

ASPEN HEIGHTS PARTNERS
New 58-story tower to be tallest 
residential building in downtown 
Austin, Texas

“It’s a very complicated project,” 
says Bill Darden, Principal 

at Darden & Company and 
the Project Executive for 

the stadium. “It’s the most 
complicated, I believe, for any 

team member that we’re working 
with, whether it’s the designers, 

the engineers, the contractor, 
the developer or ourselves. But 

the really great news is that with 
that complication there is going 
to be the most incredible, most 

iconic stadium out there.”

www.ddcjournal.com
FALL 2016
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STADIUM

 MERCEDES-BENZ 
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CITY OF OTTAWA
Modern transit system has been a 
long time coming for residents of 
Canada’s capital city

ASPEN HEIGHTS PARTNERS
New 58-story tower to be tallest 
residential building in downtown 
Austin, Texas

Fall 2016

“We identify areas that may be 
enhanced and strive for the best 

updates to a neighborhood,” 
says Ron Weinstock, Executive 

Vice President of Development 
and Construction for Elad 

Canada. “That gives us a business 
opportunity to buy land for a 
reasonable cost and use our 

expertise to effectively engage 
the city, while understanding the 

need for redevelopment and 
its particular demands.”

www.ddcjournal.com
SUMMER 2016
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the way in Hoboken’s revitalization
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BROWNING INVESTMENTS, LLC
With $2 billion in assets, firm relies on 
experience, strong reputation and firm 
grasp on the city’s needs

62
MEDICI DEVELOPMENT PARTNERS
Rookie suburban developer defies odds 
by establishing strong relationships

69
VENTURE GENERAL CONTRACTING
Standing out among stiff competition in 
Seattle market 

43
THE ACKERBERG GROUP
Company excels in urban development in 
the Twin Cities by using creativity to its 
advantage

46
NEWQUEST PROPERTIES
Commercial leader brings shopping, 
dining, entertainment to a fast-growing 
ZIP code

49
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Real estate trust proves that strong 
relationships, adaptation are the keys to 
effective development

76
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COUNTY (FLORIDA HIGHLIGHT)
Construction projects have been 
improbably successful, despite funding 
challenges
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BARNARD COLLEGE
Creation of “swing” space makes 
construction project possible on a space-
restricted site
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JEFFERSON COUNTY PUBLIC 
SCHOOLS
Colorado school district aims to increase 
efficiencies while providing new facilities 
for student learning

86
AGOSTINI-BACON CONSTRUCTION
Third-generation firms are hard at work on 
largest school construction effort to date

90
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Nevada school district builds new 
facilities as enrollment continues to grow

94
MELCOR DEVELOPMENTS
Developer succeeds with integrated 
approach in western Canada, 
southwestern United States

98
PCI DEVELOPMENTS CORP.
New development advances vision 
for creative community encouraging 
collaboration between universities, 
corporations and arts 

103
NEXT GENERATION DEVELOPMENT
Firm’s key to success is to develop 
residential where the transportation and 
jobs are
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29
LIONS GROUP NYC
Firm moves on a vision for what the 
Queens neighborhood could be

64
CONFLUENCE COMPANIES
Firm finds value in secondary markets 
throughout the Denver area

73
CYPRESS-FAIRBANKS ISD
District uses bond to improve 
educational facilities for Houston 
students and teachers

THE JOHN BUCK COMPANY
Office complex’s design brings the Bay Area’s 
outdoors inside

58

33
NYC DDC
City agency pushes designers 
to create public buildings that 
meet the standards of mayor’s 
OneNYC plan
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www.juliebrowningbova.com
800.522.2985Browning Investments, LLC

VICE PRESIDENT OF 
REAL ESTATE DEVELOPMENT 
James Browning

LOCATION
Indianapolis, Indiana

Indianapolis-based Browning Investments has 
established quite a strong reputation over the 
past 40 years throughout Indiana—and par-
ticularly in the Indianapolis metro area. 

Starting by developing Class A office space, 
the firm has since expanded its expertise to 
constructing industrial distribution warehouse 
parks, healthcare centers, higher education 
buildings and mixed-use properties.

Vice President of Real Estate Development, 
James Browning, believes the company has 
achieved success in Indianapolis because the 
local business has a firm grasp on the city’s 
construction needs. Notable projects in the 
greater Indianapolis area include the National 
Collegiate Athletic Association (NCAA) head-
quarters, Thomson Consumer Electronics 
North American Headquarters, and several 
high-rise buildings downtown, such as 300 N 
Meridian and the Capital Center Building.

“We pioneered the Class A office construc-
tion at Meridian Corridor in the north sub-
urbs,” Browning says. “We have constructed 

four major office parks and multiple corporate 
campuses in excess of 20 office buildings in 
that area alone.”

WORKING WITH PURDUE

Purdue University, located in West Lafayette, 
Indiana, recently partnered with Browning to 
develop a $1.2 billion research district on the 
west side of the campus. The 450-acre parcel of 
land will feature educational and research space, 
along with commercial and residential buildings. 

Browning was brought on to serve as master 
developer for the effort. 

“This is a tremendous long-term opportunity 
to develop several million square feet across 
a full spectrum of property types,” said Adam 
Chavers, Senior Vice President of Develop-
ment of Browning, in a recent news release. 

“The vision is large enough that Browning and 
other developers will be executing vertical de-
velopment over the next 15 to 20 years.” 

MIXED-USE URBAN INFILL

Broad Ripple is a vibrant neighborhood on 

Success in the Circle City
With $2 billion in assets, firm relies on experience, strong reputation and firm grasp on the city’s needs

JBB COMMERCIAL DESIGN, INC.
Julie Browning Bova, owner of JBB COM-
MERCIAL DESIGN, INC., and her team are 
proud to be recognized as an integral part 
in the development of The Coil, and wish to 
congratulate Browning Investments on their 
outstanding contributions to both the con-
struction industry and community advance-
ment. With more than 30 years in the design 
industry, Julie values the partnerships that 
she has formed with Browning Investments 
and Sheehan Companies, and looks forward 
to the continued collaboration of creating a 
shared vision.

CUSHMAN & WAKEFIELD
Cushman & Wakefield is proud of our con-
tinued partnership with Browning Invest-
ments. Browning is an outstanding leader 
in our community who creates multifaceted, 
Class A developments throughout the 
state. Working with the Browning team is 
insightful and enjoyable. We appreciate the 
confidence they place in us to bring value 
to their developments. Cushman & Wake-
field is a leading global real estate services 
firm that helps clients transform the way 
people work, shop, and live. Learn more at                                      
cushmanwakefield.com.



The following conditions apply to every advertisement submitted to Avenir 
Publishing:

No change to these terms is valid unless Avenir Publishing expressly 
agrees in a signed writing. All representations to the advertiser or agency 
are included within this document. The state and federal courts located in 
Chicago, Illinois shall provide exclusive jurisdiction and venue over any claim 
regarding this agreement, unless both parties agree to arbitration. The laws 
of the state of Illinois shall be applicable to all contracts performed completely 
within Illinois.

Avenir Publishing may refuse to publish any advertisement at its own 
discretion for reasons including, but not limited to, content Avenir Publishing 
believes subscribers may find objectionable. If Avenir Publishing refuses to 
publish an advertisement, the advertiser must pay for advertising previously 
published as though the entire order were completed. 

Any advertisement that Avenir Publishing believes may cause confusion 
in subscribers as to whether the content is an advertisement must be 
clearly labeled as an advertisement, and Avenir Publishing may insert 
“ADVERTISEMENT” as Avenir Publishing believes is necessary.

Advertiser shall only use advertisements for its own organization, product, 
or service. Only Avenir Publishing can authorize the use of advertising space. 
An advertisement accepted by Avenir Publishing is not an endorsement of the 
advertiser or any claims therein. 

Requests for placement and positioning may be honored, but any 
restrictions are subject to Avenir Publishing‘s discretion unless the advertiser 
has paid for a specific placement. If the advertiser cancels any order, fails to 
fulfill an order, or Avenir Publishing reasonably believes that the advertiser 
will fail to fulfill an order, the advertiser must pay any discounts on previously 
published advertisements. If the advertiser fails to provide their artwork in a 
timely manner, Avenir Publishing reserves the right to submit the advertisement 
copy on behalf of the client.

Orders for front covers, back covers, and single insertions cannot be 
cancelled. All other advertisements cannot be cancelled within 30 days of 
the closing date (e.g. closing date is May 31, cancellation must occur prior to 
May 1). Advertiser is responsible any costs, including services and materials, 
relating to the advertisement incurred prior to cancellation.

Orders for advertisements submitting different rates than those listed in this 
media kit may be changed to reflect the rates in this media kit, and advertiser 
will be charged accordingly.

Interest will be charged the lesser of the highest legal rate on past due 
balances or 2% per month beginning 30 days from the date of the invoice. 
Advertiser agrees to pay costs, including attorney’s fees, necessary to collect 
any unpaid charge for any advertisement.

In the event any third parties are employed to collect any outstanding 
monies owed by said business the undersigned agrees to pay reasonable 
collection costs, including attorney fees, whether or not litigation has 
commenced, and all costs of litigation incurred.

By submitting an advertisement, advertiser represents that the content 
submitted does not violate any applicable law. Advertiser agrees jointly 
and severally to indemnify and hold harmless Avenir Publishing against any 
action, liability, loss, claim, or any other expense, including attorney’s fees, 
incurred by Avenir Publishing due to receiving, possessing, copying, printing, 
distributing, or any dissemination of material supplied by, or created for and 
approved by, the advertiser.

If Avenir Publishing makes an error or omission in an advertisement, the 
damage owed by Avenir Publishing is limited to the amount paid for said 
advertisement. The advertiser may only receive a refund if the advertiser has 
submitted or approved a proof of the advertisement, and the proof differs from 
the advertisement. The advertiser is responsible for the production quality of 
materials submitted to Avenir Publishing, and the advertiser is responsible for 
any charges resulting from changes made to submitted materials necessitated 
by advertiser’s failure to meet Avenir Publishing‘s specifications listed in this 
media kit. The advertiser must notify Avenir Publishing of any error within 30 
days of receiving an invoice.

All orders placed by an agency acting with authority, bind the advertiser and 
agency, including any legal obligations relating to the advertisement. Avenir 
Publishing may bill either advertiser or agency. Billing the agency serves as 
notice to advertiser. Joint and several liability shall not be limited by agency 
receiving the bill. Advertiser’s liability to Avenir Publishing is not discharged by 
paying agency. Disputes between advertiser and agency shall not affect the 
rights of Avenir Publishing.

Avenir Publishing owns any copyright in any advertisement it creates, and 
the copyrighted material may not be used by anyone but Avenir Publishing 
without Avenir Publishing‘s prior written consent. All advertisements may be 
reproduced by Avenir Publishing in any form of media the issue appears in, 
whether the issue is reproduced in whole or in part. 
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DEDICATED TO THOSE WHO DESIGN, DEVELOP AND CONSTRUCT,
DDC Journal is the title for those with the vision to build North America. The modern construction market 

constantly challenges those at the heart of the industry to perform to ever-higher levels at each stage of 

the project process.
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ADVERTISING 
SPECIFICATIONS

Magazine Size    8.5” x 11”

File Submission Specs:
file types: PDF - No Crop Marks, Color Bars, etc. Artwork Only!
resolution: 300dpi and at 100% of output size
mode:  CMYK
fonts:  all fonts must be embedded or supplied
file submission:  https://dropbox.yousendit.com/AvenirPublishing

File sizes:
The file sizes can reflect the print quality of a JPEG. Most high resolution 
images should be between 1 and 2 mb in size.

Paper Stock Specs:
 - Print on high-quality matte finished paper  
    stock, creating a perfect bound publication.
- 4-color; 8.5” x 11”.
- 70lb paper stock for interior pages, heavy 92lb 
   matte laminated paper stock used for the cover   
   affording us the use of bold, bright colors on  
   subsequent pages.

1/2 Page horizontal
7.273”w  x  4.667”h

1/2 Page vertical
3.551”w  x  9.5”h

1/4 Page
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2-Page spread
Bleed**  17.25”w x 11.25”h
Trim Size 17”w  x  11”h
Live Area** 8”w  x 10.5”h (each page)

Full Page
Bleed**  8.75”w x 11.25”h
Trim Size 8.5”w  x  11”h
Live Area** 8”w  x 10.5”h

**.25” inside the trim size to insure that no important information is cut 
off in the event of a miss-cut
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We can structure content to maximize your visibility and exposure, 
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long time coming for residents of 
Canada’s capital city

ASPEN HEIGHTS PARTNERS
New 58-story tower to be tallest 
residential building in downtown 
Austin, Texas
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SETON HEALTHCARE FAMILY
New Medical Center will be a state-
of-the-art learning hospital with 
a focus on advanced healthcare 
technology

CDK ENTERPRISES
Consulting fi rm leverages experience, 
technology to reduce developers’ 
costs

“We pride ourselves in developing 
unique, class A offi  ce space,” says 

Kevin Dyball, Vice President of 
Construction for The John Buck 

Company. “Park Tower fi ts in well 
with a lot of the trophy offi  ce 

buildings we have done in the past.”
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SETON HEALTHCARE FAMILY
New Medical Center will be a state-
of-the-art learning hospital with 
a focus on advanced healthcare 
technology

CDK ENTERPRISES
Consulting fi rm leverages experience, 
technology to reduce developers’ 
costs
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